ArPECCUBHbIN UTPOK HA PbIHKE
PEKJIAMHOI'O TEKCTUNSA

Stedman 6bET NONHOW Konnekumen

Ia, mapre Stedman ects yem ropautsea. HoBrei 6penn
13 yJsmdgHoro 60iiIa IpeBpaTniCcA B HACTOAIET0 YeMIIMOHA Ha
HaCBIIIIeHHOM KOHKYpPEeHTaMM TeKCTUJIbHOM phIHKe. VI B 2008
TOZY STOT CUJIbHBIN JIeVI0JI PBETCS K 30JI0ThIM MeIaJIAM C II0JI-
HOJI KOJIJIEKIIMel OCHOBHBIX MOZeJIeil II0 9KCTPeMaJbHO HIU3-
KM jeHaM. JleHCKMe 1 My KCKIe ITIepBOKIacCHbIE (PYTOOJIKM,
0e3pyKaBKM, pyDalllky II0JI0, CBUTEPA U (PIVICHI IPOJNAIOTCA
110 HeObIBaJIBIM IfeHaM. VI 3TO YeTKMII CUTHAJI AJIA PhIHKA: II0pa
I0OBIBATH OJIMMINIICKOE 30JI0TO!

ArpeccuBHbI€e LieHbl

Josiroe BpeMsA B CEKTOpPEe NOCTYIHBIX (yTOOJIOK IIpe-
BaJIMPOBaJIM KJjaccudeckue QyTOosru-yHuceke. eHckue
u gerckue pyTOosKy, PyTOOJKM C AIMHHBIMM PYKaBaMU U
I10JI0 aBTOMATIYECKY [IONA Ay B IPYIIILY TOBAPOB C BHICOKVI-
My rieHamy. E1é coBceM HeIaBHO BaM IIPUXOANIIOCH IJIATUTh
3a JKEHCKYI0 (pyTOOJKy-IOBOMHMKA KaKOi-HUOYAb ITOBCEX-
HEBHOJI MY’KCKOi1 (pyTOOJIKNM HAMHOTO 0OJIbIIIE, YEM BbI pac-
cunThiBasm. Ceriuyac Stedman CTaBUT TOYKY STOMY IIEHOBOMY
OecripenieTy IIOJIHO KOJIJIEKLMEN HeZOPOTMX BBICOKOKAYECT-
BEHHBIX MY’KCKUX, TETCKIX U "KEHCKIX OCHOBHBIX MozeJen!

LLinpokui BbI6GOP, BbICOKasi NONYNSPHOCTb

Mariknu Tank Tops, pyTOOIKM ¢ KOPOTKUMM VIV AJIVIH-
HBIMM pyKaBaMmy, ¢ V-00pasHbIM BBEIPE30M WM JIOZOUKOIA,
I10JI0 C KOPOTKYMMY MJIM AJIMHHBIMY PyKaBaMy, CBUTEPA, (DIIy-
CBI: BTO UBYMUTEJbHAA KOJIJIEKIMA 13 22 OCHOBHBIX MOZEJIE
JIJIS MY 2KUVH, YKeHIIVH VI AeTell, IPeKPacHOro Ka4ecTBa U ¢
ceprudurarom Oeko-Tex npencTaBIIeHbI B CAMBIX IIOITYJISP-
HBIX IIBETAX. 3a KaKIbIM 13 n3nesnii Stedman cTOUT ToOYHOE
3HAHVE PBIHKA [IPOMO-0LEKIbL.
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LLecTb Kno4YeBbIX HanpaBNeHUn

Komnnernua Stedman npencraBisgeT HaM ceifdyac MIeCTb
OCHOBHBIX HaIIpaBJICHMIA:

Stedman Classic, moJHaA KOJJIEKIMSA KJACCUIECKUX
¢y TOOJIOK Ha KasKIblil IEHb;

Stedman Comfort, xosnexiua ¢yrbosok TAKEIOrO
Beca, IPUATHOTO HOIIIEHNT,

Stedman Polo, pybamka «momo» n3 100% xJjomnka pis
BCeJl CeEMb;

Stedman Polo 65/35, pybaiuka «1mojo» JErkasa B yxXone,
cocrosman ns 65% nommacrepa u 35% xJ0nKa, AJd paboThl 1
ZIocyra;

Stedman Sweat, HacToAIAA aMePUKAHCKAA TOJICTOBKA;

Stedman Fleece, mpeBocxonnas ofeskia s Jr0boro ce-
30Ha, [y paboThl U focyra.

YHukKanbHas CTpaTterus

3HaHUe PbIHKA U YHUKAJIbHAA cTpaTerusa Stedman mpu-
HecJla cBOM pe3yJsbraThl IIpoxyknuma Stedman mpouno 3a-
HAJIA CBOIO HUIITY BEAYIIIEr0 MIPOKA Ha €BPOIIENICKOM PLIHKE
PEKJIAMHOTO TEKCTUIIA

Stedman cpasy HauaJ UTPY KO3BIPHBIMYM KapTaM: 00JIb-
IIVMM CKJIAJCKMMM 3aracaMmy, OBICTPOI HOCTABKOW, HALEMK-
HBIM CEPBNCOM, U KPpOME TOTO, HEBEPOATHO HUBKUMU I[€HaMU
3a BBICOKOe KauecTBo. JI aTo paboraer. BmecTte co Stedman
Br1 neicTBUTENBHO MAETE K ONVMIINIICKOMY 30JI0TY!

The young trademark of «Stedman» is an aggressive player
on the European market of advertising textile. The collection
offers a wide choice of high-quality T-shirts, polo shirts,
sweaters, fleeceand sweatshirts for men, women and children.
Working with the «Stedman» gives such advantages as big
warehouses, fast delivery, reliable service and low prices.






